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Findings of Chesworth Farm user survey 
Key findings 

 A survey was carried out of Chesworth Farm visitors. There were 403 responses, of which 

75% visit the farm at least weekly. Almost all came in the capacity of visitors, while 8% were 

volunteers. 

 The most common reasons for visiting the farm were related to nature, physical health and 

walking pets. There was evidence that visiting habits were influenced by the reasons for 

visiting, particularly in regards of how often people came and the mode of transport used.  

 There may also be tensions between different needs, such as accessibility and maintaining a 

natural setting. 

 Half of respondents lived within 1.2 miles of the farm. Those who travelled to the farm by 

car/van were more likely to live further away, and also to visit the farm to walk pets. 

 There was strong support for increasing natural habitats to attract wildlife, and improving 

information onsite and online. Muddy paths and dog mess were seen as the most significant 

problems. 

 There was a majority (three out of five) in favour of more car parking. Just over half were 

willing to pay a charge of 50p per hour, while a third were reluctant. 

 Overall satisfaction with the farm was high, with 97% saying it was very or fairly well 

managed. 

Introduction 
A survey was conducted of Chesworth Farm users, which is intended to inform the management 

plan. The survey was conducted online, and was promoted through the council’s website and via the 

friends’ group. The survey was open between 16th October and 27th November 2017. 

Who responded to the survey? 
There were 403 responses to the survey. It is difficult to assess how representative these are, as the 

make-up of Chesworth Farm users (by age, gender etc.) is not known.1  

Age and gender 
63% of responses were from females and 36% from males, which suggests that males may be under-

represented.  

30% of responses came from people aged 45 to 54, making it the largest group. There were few 

responses from farm users aged 24 and under, making just 2% of the sample. Although a small 

number of comments (15) mentioned children, the views of younger visitors may not be fully 

represented in the survey. As this group often respond differently from other age groups in survey 

questions, further work to engage with under 25s should be considered, particularly if there are 

aspects of the forthcoming management plan which would especially impact young people. 

                                                           
1 For this reason, while surveys often ‘weight’ data to match the profile of the general population, this was not 
possible in this circumstance. 
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Figure 1 

How often do respondents visit? 
Most respondents visit the park frequently: in summer, almost half doing so most days (48%) while a 

further 26% visit about once a week. Attendance is very slightly lower during winter months, with 

41% saying they visit most days. 

 
Figure 2 
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Respondents have been classified into categories as shown in Figure 3 according to how often they 

visit the farm. 75% visit frequently (most days or once a week) in at least one season. 23% are 

occasional visitors. This means that survey respondents bring a high degree of familiarity with the 

farm, which is particularly relevant to views on problems and issues which may occur only 

infrequently. There is also likely to be a higher degree of ‘ownership’ of the farm. However, if the 

management plan has an aim of attracting new visitors to Chesworth, further engagement may be 

necessary with this target audience. 

 
Figure 3 

Type of respondent 
Respondents were asked about the capacity/role in which they go to the farm (see Figure 4). 97% 

were visitors. There were relatively few respondents in other categories: 8% were volunteers, with 

very few professional dog walkers or council employees. Moreover, three quarters of these groups 

also went to the farm in the capacity of visitors. 
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Reasons for visiting Chesworth Farm 
Respondents were asked what their main reasons were for visiting the farm, selecting from a list of 

options. Overall, three quarters of respondents (73%) gave a reason related to nature – either 

scenery and/or wildlife. The most common single reason was exercise/physical health (71%). Just 

less than half said they visited for mental or emotional well-being (49%). 

 
Figure 5 

Figure 6 shows the most common age groups, genders and types of visitor for each reason. While 

this shows slight differences in emphases between certain groups, overall visitors tend to have 

similar purposes irrespective of age or gender.  

Significant differences were evident among frequent and occasional visitors on certain aspects 

(Figure 6). Frequent visitors were more likely to be walking pets (75% cf. 26%) or meeting/socialising 

with people (26% cf. 15%), while occasional visitors were more likely to see the farm as something to 

do (20% cf. 11%).  

Most common age group, gender and visitor type for each reason 
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Figure 6: Groups are not shown unless statistically significant 
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Overall, the data in this section suggests that there are different ‘types’ of visitor to the farm, with 

visiting habits driven by different purposes and motivations. Management plans should consider 

how the farm meets and balances between different types of needs. For example, there may be 

tensions between maintaining a tranquil, natural experience and improving access for visitors, or 

between catering to current frequent visitors (such as pet owners) and attracting new visitors who 

may come only occasionally. 

Travelling to Chesworth Farm 
Almost 95% of respondents gave (at least a partial) home postcode. This is an unusually high 

response rate for this type of question, and indicates a high degree of trust in the council with 

regards to this survey. These approximate locations are shown in Figure 7. 2 

 
Figure 7: home locations of survey respondents 

Using the information, travelling routes were calculated from each respondent’s home to the 

entrance point of the farm (shown in red in Figure 8). 3,4 Figure 9  shows the times needed to walk to 

the farm, and the distance of the walking route.  

More than half of respondents live within 1.2 miles, and can walk it in 23 minutes or less. However, 

30% of respondents live at least 2 miles away, and almost a quarter would take at least 45 minutes 

to walk. (It should be borne in mind that respondents may also travel to the farm from other 

locations.) 

                                                           
2 One respondent gave an address in London. This is not shown in Figure 5, but is included in other 
calculations. 
3 The websites used were gridreferencefinder.com; www.freemaptools.com and doogal.co.uk 
4 Note that respondents will have entered the park boundaries several minutes before reaching this mid-point, 
particularly those arriving from a northerly direction.  
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Figure 8: Location used when calculating 

Travel to Chesworth Farm 

Walking time Distance 

Less than 15 mins 28% Less than 0.5 mile 16% 

15-29 mins 29% 0.5 - 0.99 miles 29% 

30-44 mins 18% 1 - 1.49 miles 11% 

45-59 mins 11% 1.5 - 1.99 miles 15% 

More than 60 mins 13% 2 miles+ 30% 

Figure 9 

Mode of transport 
Respondents were asked how they travelled to Chesworth Farm. (It was possible to select as many 

options as applied). The most common method was walking (62%), followed by car/van (48%), while 

12% cycled. 

Figure 10 shows the mode of travel, broken down by travel distance. 5 As might be expected, 

respondents who walked were more likely to live within one mile of the farm, while the majority of 

those travelling by car/van lived over 1.5 miles away. 

                                                           
5 The distance used is for a walking route 
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Figure 10 

Walking was the most common mode of transport among all age groups between 25 and 65, but 

was most likely among the 35-44 year olds. Those travelling by car/van were most likely to be aged 

under 25, while cyclists were most likely to be in the 25-34 age group (see Figure 11). 
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Figure 11 

Figure 12 shows the main reasons for visiting, broken down by the form of transport used. Clear 

differences are evident. Those who walk or cycle are more likely to come to the farm for nature, 

health and wellbeing, whereas car/van drivers are more likely to be walking pets. 

Taken together, the data suggests that respondents have a clear rationale for the mode of transport 

used when visiting the farm. Respondents appear to be responsible in their choice of transport, 

using vehicles primarily because this is necessary to transport pets or due to the distance from their 

home. This also means that the availability of car parking is likely to impact on these groups, many of 

whom may be unable to visit without driving. (The provision of car parking is discussed on page 11). 
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Main reasons for visiting by mode of transport used 

 Walk Car/van Bicycle 

The wildlife 70% 54% 78% 

The scenery 76% 59% 82% 

Exercise/physical health 80% 63% 88% 

Mental or emotional well-being 57% 41% 63% 

To walk pets 55% 78% 47% 

To meet or socialise with people 25% 25% 31% 
Figure 12: responses in smaller categories have been omitted 

Developing and improving the farm 
Respondents were asked the extent to which they agreed or disagreed that Chesworth Farm would 

benefit from certain additional features. There was strongest support for additional natural habitats 

to attract wildlife (80% agreed, including 50% who strongly agreed). Unsurprisingly, agreement was 

highest among those who visited the farm for the wildlife or the scenery, as well as those visiting for 

mental or emotional wellbeing. 

There was also broad agreement for additional information, both onsite (71%) and on the internet 

(70%). Just over half (54%) agreed there should be more ponds, although support was lower among 

pet owners (45%), which may reflect a desire for pet owners to keep their animals out of muddy 

ponds. 

 
Figure 13 
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A majority agreed there should be more surfaced paths (59%), although 19% disagreed. This fits in 

with a high proportion of respondents who said that muddy paths were a problem (see below). 

Opinions on cycling 
Opinions concerning additional bicycle racks were also mixed (43% gave a neutral opinion, while 30% 

agreed and 27% disagreed). Here is a selection of free comments made by respondents, which 

illustrate the viewpoints expressed about bicycles. 

Bicycle racks sited around the VC will encourage cycling to the site rather than 

driving. 

Please make it a little easier to enter the site via bicycle, my children often fall off 

trying to turn and cycle uphill after weaving through the barriers! 

The main path across Chesworth Farm (the link to Southwater) is very muddy and 

hard to negotiate by bike, especially in the winter. 

This natural area is a great asset to Horsham as it is and needs very little in the 

way of improvement. It is an ideal place for dog walkers and for people who need 

a gentle stroll. It would be a great shame if there were cycle tracks or jogging 

tracks. 

Cyclists sometimes travelling at excessive speed and are often not considerate of 

walkers 

Letting cyclists know that pedestrians have right of way. Cyclists can be very 

aggressive to pedestrians. Some people are deaf and cannot hear cyclists coming 

up behind them. Cyclists should be made aware they do not have right of way. 

Problems experienced by Chesworth Farm visitors 
Respondents were asked how often (if at all) they had experienced certain issues/problems when 

visiting Chesworth Farm. The most frequent problems were muddy paths (75% experienced this 

usually or sometimes) and dog mess (64%), while 37% experienced littering and 22% reported other 

problems. 

Despite the mixed views on providing more cycle racks (mentioned above), just 16% of respondents 

said they usually or sometimes experienced difficulties with cyclists. Very few respondents identified 

problems with anti-social behaviour, grazing animals, motorcyclists/drivers or horse riders. 

Problems and issues appeared to be experienced equally, irrespective of age, gender or reasons for 

visiting the farm. 
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Figure 14 

Comments about paths 
A large number of comments mentioned pathways. These illustrate mixed feelings, as many people 

find them helpful for access, but the potential impact on the natural setting of the farm is also 

evident.  

More surfaced paths would make the farm accessible to disabled visitors all year 

round. 
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My partner is disabled and uses a mobility scooter. She is unable to access the 

hide or boardwalk as the path is too rough and causes her pain in her arthritic 

back. 
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the River as it is unclear if unfamiliar with the area which is the correct path to 

take to stay within the farm. 
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Comments about dogs 

More dog waste bins around the pathways. 

More habitats would add interest but need to be dog free areas as the significant 

number of dogs off leads obviously discourage birds and wildlife. 

Bagged dog litter discarded around the site. 

Dogs on leads for majority of site and then a fenced area for free running dogs, as 

at some Forestry Commission sites.   

Some people need better control of their dogs as it spoils things for others with or 

without dogs. Unfortunately the rest of us are suffering an anti-dog backlash as a 

result of this minority failing to control their dogs or picking up after them… I'm 

personally not keen on professional dog walkers walking too many dogs at once, 

either on or off lead. Even if all well behaved, a group of dogs is effectively a pack 

and can be intimidating even to the most sociable of dogs. 

Car parking 
Respondents were asked the extent to which they agreed or disagreed that more car parking is 

required at the Farm. Overall, three out of five (59%) people agreed, while a quarter disagreed 

(23%).  

 
Figure 15 
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Perhaps unsurprisingly, views differed according to how respondents travelled to the farm. 87% of 

those who travelled by car or van agreed, whereas agreement was just 35% among those who 

cycled, and 42% among those who walked. 

Similarly, differences were evident according to respondents’ main reasons for visiting Chesworth 

Farm. 69% of those who walked pets agreed that more car parking is required. By contrast, levels of 

agreement were lower among respondents who came for the wildlife (53%), scenery (53%), 

exercise/physical health (52%) or mental/emotional well-being (49%). 

There were no statistically significant differences by age, gender or frequency of visit. 

Parking charges 
Respondents were also asked how willing they would be to pay a charge of 50p an hour to raise 

money towards running the farm. Overall, just over half of respondents (55%) were very or slightly 

willing to pay, while 35% were very or slightly reluctant. Perhaps unsurprisingly, those who travelled 

to the farm by car or van showed lower levels of willingness than those who walked or cycled, 

although 49% of car/van drivers were either very or slightly willing (however, 28% were very 

reluctant, which indicates that parking charges may put some visitors off). 

Willingness to pay parking charge (50p per hour) 

 Total Walk Bicycle Car/van 
Public 

transport 

Very willing 34% 47% 46% 26% 20% 

Slightly willing 22% 16% 18% 23% 40% 

Neither willing or reluctant 9% 11% 11% 9% 20% 

Slightly reluctant 11% 7% 7% 14% 0% 

Very reluctant 25% 19% 18% 28% 20% 

Figure 16 

Comments about car parking 
Many of the free text comments mentioned parking. These included comments identifying the need 

for parking improvements, recognising the need of parking to make the farm accessible for certain 

groups, expressing reluctance to pay, and a preference for annual permits if charges are introduced. 

A selection of comments is given below: 

Parking is a huge issue.  I love coming to walk my dog at Chesworth Farm, but do not come as often 

as I would like to because of the parking. 

It’s nice just to get out of the car, put on the boots, take the dog for 20 minutes, get back in the car 

and go home without worrying whether there's the right change - just to be free, in all aspects of the 

word. 

Parking needs to be improved along Kerves Lane before an accident happens. 

Adding parking charges like they have at Southwater Country Park will push visitors to the 

neighbouring residential streets and would feel like another money grabbing opportunity by the 

council. 
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On site car parking. Car park at Chesworth Lane entrance is inadequate and often full, so journey 

there is wasted. For elderly visitors, too far to walk from off-site locations. 

If you introduce parking charges, I would like to be able to buy an annual membership. 

Overall satisfaction 
Respondents were asked how satisfied they were overall with the way Chesworth Farm is run or 

managed. Of those who expressed an opinion, 57% said the farm was very well run, while 40% said 

fairly well. Just 4% felt it was run not very well run or very badly. 

Satisfaction was highest among 55-64 year olds, but lowest among under 25s. There were no 

statistically significant differences by gender or main reason for visiting. 

 
Figure 17 
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